	Option
	Application
	Benefits
	Burdens/Risks

	1. All two-character strings reserved for use as ccTLD only, ineligible for use as gTLD
	ASCII
	It allows users to avoid confusion with ccTLD strings
	In general this measure is not enough, lot of users do not have even minimal information about quantity of letters in domain names. In this situation this part of users could be confused.

	2. (Version 2a: Two-character strings eligible for use as gTLD if not in conflict with ISO 3166-1.)

(Version 2b: Two-character strings eligible for use as gTLD if not in conflict with [ISO 3166-1 and/or other standard/list].)
	ASCII
	2a, 2b: possibility to sell more new gTLD strings.


	2a. 2b. User confusion could be more cases, than in point 1. Possible to minimize such risks if there will be difference in representation of ccTLD strings in the browser (example – different colors for ccTLD and gTLD strings)



	3. Two-character strings eligible for use as a closed brand gTLD if not in conflict with ISO 3166-1 and the applicant has legitimate trademark rights in the two letter term.
	ASCII
	Allows brand owners the opportunity to obtain gTLD strings which reflect their trademarks.

There would not be any initial confusion on the part of the user as they would know immediately that they are on an branded website.
Allows ICANN to acknowledge that there are 2 character terms which have been deemed entitled to trademark protection by governments throughout the world.
Representative companies/brands:

GE (General Electric)
LG (LG)
BP (British Petroleum)
PG (Procter & Gamble)
Q8 (Kuwait Petroleum International Limited)
3M (3M)

AA (American Airlines)

BA (British Airlines)
CK (Calvin Klein)

HP (Hewlett-Packard) 

DB (Deutsche Bank)
EA (Electronic Arts)

FT (The Financial Times Ltd.)
GM (General Motors)
IG (IG Group, Plc)

JJ (Johnson & Johnson)
VW (Volkswagen Corporation)
	The clear distinction between ccTLDs and gTLDs, based on TLD length, is lost.  

Risk of having multiple applications for the same string (for instance AA = Aerolíneas Argentinas & American Airlines).
Risk of consumer confusion if a 2-char TLD is used by a multinational brand but it is also an acronym/brand of a local one. (ex. BA = British Airlines but also Banco Atlántico)
We never know if there will be new countries in the future that will  need 2-letter codes given to brands. Even if the combination is not on the ISO-list today, they might be in the future. And then the confusion will arise again.

	4. Unrestricted use of two-character strings if not in conflict with an existing ccTLD or any applicable string similarity rules.
	ASCII
	possibility to sell more new gTLD strings.


	User confusion could be more cases, than in point 1, 2a.2b.

	5.  Future two-character strings reserved for use as IDN ccTLD only, ineligible for use as gTLD
	IDN
	Multilingual presence
	Small  risk of confusion, but it exists. IDN for ccTLD is not limited by 2 characters, possible to use more than 2 letters in ccTLD 

	6. Unrestricted use of two-character strings if not in conflict with an existing TLD or any applicable string similarity rules or [other conflict conditions to be discussed, for example, visually similar to any one-character label (in any script) or visually similar to any possible two-character ASCII combination]
	IDN
	Multilingual presence 
	Small risk of confusion, similar with point 4. High risk for confusion for visibly similar string with other scripts. Better to provide different representation for ccTLD and gTLD strings in browsers. 


