Whois Review Team Final Report

Some additional items

Data Elements

DE-D??-R01 In the Whois Review Team (WRT) Final Report, the Team reviewed a study on data accuracy that ICANN asked the National Opinion Research Council of the University of Chicago to provide (“NORC WHOIS Data Accuracy Study 2009/10”). Based on this study, the Whois Review Team recommended, that ICANN pursue a “contactability standard” for data accuracy in the Whois – enough accurate data elements for the Registrant to be contacted (minimal data elements). 

       WRT Final Report Recommendation “6. ICANN should take appropriate measures to reduce the number of WHOIS registrations that fall into the accuracy groups Substantial Failure and Full Failure (as defined by the NORC Data Accuracy Study, 2009/10) by 50% within 12 months and by 50% again over the following 12 months.”  

        Footnote 3, p. 11 has the NORC definitions of these terms:
“Full failure – Failed on all criteria – undeliverable address and unlinkable, missing, or patently false name, unable to locate to interview
Substantial failure Undeliverable address and/or unlinkable name, however registrant located. Unable to interview registrant to obtain confirmation; Deliverable address, but unable to link or even locate the registrant, removing any chance of interview” 


DE-D??-R02 The Whois Review Team urged ICANN to focus its measurements and compliance work on those data elements that allow a Registrant to be “contactable,” (minimal data elements), rather than requiring that all Whois data be accurate. WRT Final Report Recommendation “12. ICANN shall produce and publish an accuracy report focused on measured reduction in WHOIS registrations that fall into the accuracy groups Substantial Failure and Full Failure, on an annual basis.”

PRI-D??-R01 In the Whois Review Team Final Report, the Team reported its well-researched finding that there are legitimate reasons for companies, organizations and individuals to seek privacy of Whois data:

“Privacy and proxy services are used to address noncommercial and commercial interests, which many view as legitimate. For example, Individuals – who prefer not to have their personal data published on the Internet as part of a WHOIS record;
Organizations – as religious, political or ethnic minority, or sharing controversial moral or sexual information; and 
Companies – for upcoming mergers, new product or service names, new movie names, or other product launches.” pp.13-14 
